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t Started her career as freelance journalist, PhD in 

Communication Sciences and assistant in statistics and 

digital media at Ghent University. 

Changed the academic fortress for digital marketing and 

worked both in-house and in agencies. 

Specialized in social advertising, content marketing, artificial 

intelligence and customer journey research mixed with 

statistics. 

7 years in digital



3

Online trainings
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Some ground rules

● Microphone off

● Camera on

● Questions? Raise your digital hand or just interrupt my talk

● Slides follow after the training
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1. AI voor designers (new)

2. Web analytics en dashboarding in e-commerce (new)

3. Social media content marketing (new)

4. Technical marketing - 2 half days training (update)

5. Conversion rate optimization essentials (update)

6. Successful employer branding (new)

7. How to tackle experimentation & growth hacking in your corporate environment 

(new)

Future trainings for 2024

Training overview
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Agenda for today
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Agenda

1. Short introduction to AI in the world of copywriting

2. Advantages of AI in copywriting (and disadvantages)

3. Prompting is a skill

4. SEO

5. Email

6. Social copy

7. Ad copy

8. Translations, grammar and spelling

9. Fact checking 

10. (Content & competitor analysis)
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Short introduction to AI in the world 
of copywriting
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“Any sufficiently advanced 
technology is 

indistinguishable from 
magic.”

Arthur C. Clarke
Science Fiction schrijver en futurist
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What is AI?

Artificial intelligence is a complex platform or software 
that can process large amounts of data. 

● The data that AI processes is a mix of historical and 
experimental information. 

● The system can then identify patterns and outliers 
and even make predictions. 

● Simulates human intelligence.
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Eliza: the illusion of ‘understanding’

AI isn’t new!

http://www.youtube.com/watch?v=g2mnVFl6CUg
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Basics of modern AI 

How does it work?
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And it’s in your own mobile phone as well!

How does it work?
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It’s all about pattern recognition

How does it work?

AI today operates heavily on pattern recognition. This is due to thorough human 
training. Thus, you yourself can recognize images but also text, audio,... through AI. 
This is also called reinforcement learning. 

Through thorough training, AI software develops a neural network similar to our 
brains.
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Sudden boom of Gen AI

Now, we’re at the beginning of a new era in chatbots, one that many in the industry 
think might actually get the job done. Tools like ChatGPT and Google Gemini, and the 
underlying language models that power them, are far more capable of both 
understanding you and getting stuff done on your behalf. 
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Spectacular copy with AI

https://docs.google.com/file/d/1sPOaq-kGP3RpPcMj37QVp-vzWMN_eG1M/preview
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Advantages of AI in copywriting 
(and disadvantages)
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Pros
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Advantages

● Enhanced creativity: AI can help you brainstorm, find inspiration and generate 
new ideas.

● Streamlined workflow: AI can help you with tasks such as generating text, 
checking grammar and spelling, and optimizing your content for SEO.

● Better results: AI can help you create content that connects more with your 
target audience and gets better results.

But: it takes a lot of training and prompting within a conversation with your AI. And 
you need to feed it with lots of previous content as well.
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Cons
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Ethics
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Authorship and transparency

Using AI for copywriting raises ethical questions: 

● Authorship

● Transparency and naming the correct sources

● The danger of misinformation (because AI generate and 

hallucinate)
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Other issues
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Creativity and originality

● AI can generate texts that are grammatically 

correct and fluent, but it often lacks the 

creativity and originality of a human 

copywriter.

● AI-based texts can be superficial and clichéd, 

and lack the emotional impact and depth that 

human copywriters can create.
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Consistency 

● It can be difficult to control AI and keep it consistent with the brand identity and 

desired tone of voice.

● AI-based text can contain unintentional errors or information that is inconsistent 

with the rest of the content (e.g. its training data might be biased or limited,...).

● Pale male content bias.
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Limited skills

● AI tools are still evolving and have 

limited skills.

● They are unable to generate complex 

texts or texts aimed at a specific 

audience, especially for technical or 

very niche topics.
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What the pr*mpt?!
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The art of basic prompting: handy for every type of AI tool

How to prompt?

𝗧𝗵𝗲 𝗥𝗜𝗦𝗘𝗡 𝗳𝗿𝗮𝗺𝗲𝘄𝗼𝗿𝗸:

𝗥: 𝗥𝗼𝗹𝗲 - Define the AI's persona. Are you speaking to a seasoned copywriter, a financial 
analyst, or a marketing guru? Setting the role tunes the AI's tone and focus.

𝗜: 𝗜𝗻𝘀𝘁𝗿𝘂𝗰𝘁𝗶𝗼𝗻𝘀 - Be clear and precise. "Write a blog article about the impact of AI on modern 
business practices."

𝗦: 𝗦𝘁𝗲𝗽𝘀 - Guide the AI through the process. "Start with an engaging intro, include real-world 
examples, and wrap up with actionable tips."

𝗘: 𝗘𝗻𝗱 𝗚𝗼𝗮𝗹 - Clarify the purpose. "This article should empower entrepreneurs and business 
leaders to integrate AI into their strategies effectively."

𝗡: 𝗡𝗮𝗿𝗿𝗼𝘄𝗶𝗻𝗴 - Set boundaries to focus the AI's creativity. "Keep the blog between 300-500 
words, make it insightful yet easy to digest, and use a conversational tone."
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The art of basic prompting: handy for every type of AI tool

How to prompt?

By employing the RISEN framework, you elevate a simple prompt into a powerful 
directive.

Here's what a RISEN-inspired prompt looks like:

 "As a seasoned copywriter, draft a blog article about the transformative role of AI in 
modern business. Start with a catchy introduction, illustrate with current examples, 
and conclude with tips for business integration. Aim this piece at forward-thinking 
entrepreneurs, ensuring it's between 300-500 words, is engaging, and uses a tone 
that resonates with humans, not robots."
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SEO
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Keyword research
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Ask ChatGPT (3.5 or 4) 

And if you want some help from AI…
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ChatGPT - the GPT store
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Use the GPT store to get more in-depth insights

If you want some help from AI…
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Use Keyword Explorer or Keyword Strategist GPT

Create an outline or discover keywords
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But remember: fact check 
EVERY keyword with your 

Google Ads Keyword 
Planner to get real volumes 

and data.
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SEO
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How can AI help you with SEO?

1. Keyword research: AI can help find the right keywords on which to target your Web site. AI can analyze search volumes, competition 
and relevant search terms to identify the best keywords.

2. Content optimization: AI can help optimize your content for search engines. AI can analyze the readability of your content, suggest the 
right meta tags and help you identify missing elements, such as relevant internal and external links.

3. On-page optimization: AI can help optimize your website for search engines. AI can detect technical errors, optimize your sitemaps 
and analyze your robots.txt file.

4. Competitive analysis: AI can help you analyze your competition. AI can analyze your competitors' SEO strategy, identify their backlinks 
and determine their strengths and weaknesses.

5. Link building: AI can help you find relevant websites to get backlinks from. AI can analyze websites based on authority, relevance and 
traffic.
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How can AI help you with SEO?

There’s a multitude of tools that can help: 

● Ink
● ChatGPT
● Gemini
● Copy.ai
● Headline pro
● Semrush
● Fracktal
● Writesonic 
● Wordtune
● …
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https://app.inkforall.com/

Ink - Documents

https://docs.google.com/file/d/1ebo3gpgKn_Cu989LUHaodxoV_73AnuAX/preview
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Exercise: log in and create 
your own text with the help 

of Ink!
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ChatGPT - the GPT store
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ChatGPT - the GPT store
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ChatGPT - the GPT store

https://docs.google.com/file/d/1AAj3YfahIGz2Ep59q1pzaMpIdbTRL8MC/preview
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ChatGPT - the GPT store

https://docs.google.com/file/d/1hmuwtiL1BHDGTrFPYUaFeWmxWTP4B5eJ/preview
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Gemini

https://docs.google.com/file/d/1S4Dzxw1d8jp_5NnlwLzW3ev4_n11Eu65/preview
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Exercise: use ChatGPT and 
Gemini to create an SEO 

text. Use the GPTs. Do you 
notice a difference in 

quality?
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Copy.ai

● Your partner in crime for long copy 
and SEO (go to the standardized 
prompts).

● Live web browsing as an added bonus 
(so your content matches your website 
or a specific post).

● Is superior as a brainstorm partner if 
you want ideas out of the box.

● NL, FR & EN 
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Copy.ai

https://docs.google.com/file/d/1lrLESFxtVb8rX599PQeot2wSIeYiI_cd/preview
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Exercise: create an SEO 
text with the help of copy.ai
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Originality AI, Wordtune or Humanize 
Plugin

Originality AI is an AI content detector and plagiarism tool. Run every piece of content 
through this tool to make sure it passes being written by a human. 

Does it look like your content is written by an AI? Than go to your ChatGPT account, 
install the Humanize GPT and let the tool rewrite for you. Or use Wordtune to change 
the tone of voice and style. 
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Humanizer GPT

● Write your SEO text with the help 
of ChatGPT, the GPT store, Gemini, 
Copilot, Copy.ai,...

● Upload it to Humanizer Pro GPT.
● Support only in EN at the moment 

(not FR or NL).
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Wordtune & Typetone

You already have SEO texts, but you need to adjust the tone of voice to your brand, 
while maintaining the SEO value of your page? Typetone and Wordtune are your 
partners in crime and they’re available for free (in Dutch, English and French).

https://www.typetone.ai/
https://www.wordtune.com/
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Exercise: put one of your AI 
texts in the humanizer tools 
to change the tone of voice 
or to rewrite (in order to not 

be detected)
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SEO signals: titles & meta 
descriptions
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Perfect for generation SEO signals (title, meta descriptions, H1, H2,...)

Headline Pro AI
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Exercise: Use Headline Pro 
to create SEO signals (title, 
description,...) for your SEO 

text.
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Or ask Gemini for advice
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On content aspects but technicals issues as well

Or ask Gemini for advice
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FAQs
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Different routes 

FAQ’s

● Enter existing FAQs into ChatGPT and have the tool generate additional FAQs.  

● Feed ChatGPT with info about your company and products. Afterwards, explicitly 

ask what FAQs specific audiences might have.  

○ Upload Brochure.

○ What questions might someone have about this? 

○ Can you write a quiz about this?

● Live browsing / webcraper plugin
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Add your current FAQs

FAQ’s
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Feed ChatGPT with copy

FAQ’s
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Upload your brochures and whitepapers

FAQ’s
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Exercise: create your own 
FAQs for a specific 

product/service/website 
section.
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Product descriptions
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How AI can help with product 
descriptions?

● Inspiration and ideas: AI can help brainstorm ideas and generate new angles for 
your product descriptions. AI can suggest more original approaches than a 
traditional product description.

● Efficiency and uniformity: through AI, you can easily have bulk series of product 
descriptions created in the same tone of voice that matches your brand.

● Translation: AI can help translate texts into other languages, allowing copywriters 
to make their content accessible to a wider audience.

● Personalization: AI can help personalize product texts for different audiences 
(and can even differentiate them). For example, AI can tailor texts to the reader's 
interests, needs and demographic profile.
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Describe my image

ChatGPT to the rescue

For those using GPT4: 

● Provide your product page as food for 
ChatGPT

● Upload your product picture (or 
several ones from different angles)

● Simply ask ChatGPT to describe what 
it sees.

Tip: if you have many products, you can 
also upload them in bulk with a sheet or 
use GPT for Sheets of course.
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Describe my image

ChatGPT to the rescue

https://docs.google.com/file/d/1fxr465reXz6XmiB-4PSNTsELZHxE2DL1/preview


70

Exercise: create your own 
product description based 

on a picture on your 
product feed.
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Specialized in product descriptions

Ink AI Assistant

● Describe your brand
● Describe your audience (why would they be interested in buying this specific 

product, what’s in it for them, why should they buy your product instead those of 
competitors,...)

● Give up the technical specs (size, colors, material,...)
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Specialized in product descriptions

Ink AI Assistant

https://docs.google.com/file/d/1xlD4-3lz-37YCCF_6ZEaOfQDt3CZafz6/preview
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Exercise: let Ink write 
product descriptions for 
you when inputting tech 
details of your products.
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Email
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Why use AI for email?

● AI tools analyze the performance of past emails, send automated emails based on 
customer behavior, and highlight emails requiring human revisions.

● AI helps you to create better email copy and subject lines to get more clicks and 
determine the best time to send said emails. 

● They also have the ability to trigger email workflows after specific customer 
actions while personalizing content to specific segments of the audience. 

● Currently, some of the most popular AI email marketing tools include Mailchimp, 
HubSpot, SendGrid, and Phrasee.

Which is great, because they work in the 
tools you already have and know! :-) 
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It’s got GPTs for that

ChatGPT can fix this as well
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Does email as well

Ink

● Fill in your brand and the topic of this specific email. Give as many details as 
possible. 

● Insert information about your audience: who is your audience, what are they 
looking for, what’s their buying behavior, where do they look for information on 
products,...?

● Insert your preferred tone of voice, give an example of it if necessary.
● Run the recipe
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Ink

https://docs.google.com/file/d/1FCMrCyHwc5ol-4OmuxaiVJVUxg40rCG6/preview
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Exercise: use Ink to write an 
email for your flow to 

launch a new 
product/campaign.
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GetResponse AI Email Generator

● Works with  GPT-3.5 technology. 
● It offers AI-optimized subject lines that are designed to boost open rates by 

capturing the recipient's attention immediately. 
● The generator also excels in creating industry-specific content, ensuring that 

each email is tailored to the unique trends and keywords of your business sector.
● Users can define their email goals, choose an industry and tone, customize the 

layout, and then review and send their AI-crafted emails. 
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https://app.getresponse.com/

GetResponse AI Email Generator

●
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https://app.getresponse.com/

GetResponse AI Email Generator

●
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Automated answers

GetResponse AI Email Generator

● Pick a topic and add some 
details

● Select and autoresponder 
type (welcome, retention, 
reminder,...)
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Automated answers

GetResponse AI Email Generator

● Pick your preferred tone of voice.
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Automated answers

GetResponse AI Email Generator

● Get in touch with your inner 
graphic designer and select a 
theme and layout,...

● Add your branding guide (logo, 
colors,...)
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The result

GetResponse AI Email Generator
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Social copy
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https://app.predis.ai/

Predis.AI

This tool has two main functions: 

● Creating content (especially for your social media channels)
● Computational analysis
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https://app.predis.ai/

Predis.AI

Steps: 

● First go to ‘manage brand section’ and implement your company’s brand kit 
(brand colors, any templates you regularly use, logo...)
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https://app.predis.ai/

Predis.AI

Steps: 

● Second, insert a script, blogpost, quote or any other content instructions you 
want to give the AI the direction of the topic you prefer for a post (or ad).
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https://app.predis.ai/

Predis.AI

Steps: 

● Third, pick your format (video, 
photo, story, carousel, reel...) 
and select size or duration.
○ A nice extra: browse the 

templates!
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https://app.predis.ai/

Predis.AI

Steps: 

● The AI gets rolling: decides on your picture, final message, hashtags,...
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https://app.predis.ai/

Predis.AI

If you connect your social media accounts and those of your competitors, Predis will 
also provide you with insights on engagement and will give you predictions on the 
success of your post for your desired audiences. 

Furthermore, the AI will watch and learn from the success and failures of your 
competitors and will also take this into account when creating your social media 
content or ads. 
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Exercise: use Predis to 
create your own social post 

and hashtags. Try to 
upload your logo and brand 

guide as well.
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Ad copy
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Write your own ad copy

ChatGPT
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Write your own ad copy

ChatGPT & Gemini = winning team

● Principles of Cialdini
● PAIPS copywriting principles
● SWOT analyses
● Maslow’s hierarchy of needs
● AIDA model
● Lean on copywriting formulas
● Elaboration Likelihood Model
● ….
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Write your own ad copy

ChatGPT

Give me a table containing the following column headings and content: 

Keyword: a search term for a mattress shop

Match type: on each row Exact

Campaign - on each row Campaign 2024

Ad group - on each row the search term listed in the keywords column

Ad type - on each row Responsive search ad

Headline1 - an ad text of up to 30 characters without exclamation points that matches that row's keyword

Headline2 - just like Headline1 but with the Cialdini principle of social proof - an exclamation point is not allowed

Headline3 - just like Headline1 but with the Cialdini principle of scarcity - an exclamation mark is not allowed

Description1 - an ad text of up to 90 characters with optionally up to 1 exclamation point matching the keyword of that row - use the Cialdini principle of social proof here

Description2 - see Description1 but using the Cialdini principle of authority

Final URL - on each row matrassenkoning.be
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Exercise: try out some 
theories to create ad copy 
for a Google Search ad (10 
headlines, 4 descriptions).
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Write your own ad copy

ChatGPT

Since the beginning of March, you can use 
the Copilot AI Chat within your Microsoft 
Ads account. You can ask it for ad copy and 
advice for optimization. 

Same goes for Google Ads. Live chatting 
with a build-in Gemini is released in Beta 
for big accounts with a minimal spent of 
100K. 
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AdCreative AI

AdCreative was designed with marketers in mind who are looking at increasing 
conversion rates for their marketing copy, and in many cases can create ads that 
convert in less than 60 seconds. 

Some of the features include:

● An AI modeled for direct response marketing and driving conversions
● High speed autofill to generate and paste your copy into your Ads Manager
● Step by step prompt builder to create the most accurate output for your 

campaigns
● Thinker with ad creativity, copy structure, tonality and more to craft the perfect 

ads
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Free and Google-approved

AdCreative AI
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Albert.AI
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Albert.AI

● Albert personalizes and optimizes ad content at scale, across social media and 
paid search platforms, including Facebook, YouTube, Google Ads, Bing and more. 

● Albert call their methodology “data-powered creativity”.
● Albert.ai functions as a laboratory for testing and tweaking campaigns to take 

advantage of unseen channel opportunities, unthought of demographics or new 
markets. It helps makes ad campaigns more relevant and less wasteful.

● However, the tool is not free :-( 
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Translations, grammar & spelling
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Translations
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For translations

Deepl 

● Everyone knows Deepl, but did you 
know that: 
○ The more content you feed to the 

tool, the more correct the 
translation will be. Offer more than 
one sentence or word, because the 
AI behind the tool loves working 
with context (pattern recognition).

○ There’s also an AI writer within the 
tool? However, still only in English 
(UK & US) and German.
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Grammar & spelling
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For your grammar and spelling checks

Grammarly - app.grammarly.com

● Upload your text or let the AI assistant write a text for you.

● Give up the audience, tone of voice, difficulty, hook,... of your text so the AI can 

provide better results.

● Ask for a spell check and evaluation of your text. 

● Dismiss or approve corrections for readability, grammar, clarity, engagement and 

delivery.

● Works with a Chrome Extension.
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For your grammar and spelling checks

Grammarly - app.grammarly.com

https://docs.google.com/file/d/1NPGW-lehi2s9pE2BoJ1Akl442B4uhdMI/preview
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To help you correct or rewrite your texts

Languagetool.org
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To help you correct or rewrite your texts

Languagetool.org
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To help you correct or rewrite your texts

Languagetool.org
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Mainly for EN

Prowritingaid.com

● AI-powered tool that helps you write with confidence. 

○ Grammar checking

○ Rephrase suggestions

○ Author comparisons

○ Sensory language analysis.

● Just like Grammarly, it has a Chrome Extension.

● Checks for readability, tone of voice, punctuation, business language, numbers, 

dates, inclusive language, creativity, citations,... (check the style guide or upload 

your own criteria).
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Prowritingaid.com
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Prowritingaid.com
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Mainly for EN

Prowritingaid.com
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Exercise: put your AI text from one 
of the previous exercises or your 

own text in Grammarly, 
Prowritingaid or Languagetool for a 

grammar check.
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Fact checking
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How to fact-check AI-content?

● Keep it simple and just Google it to make sure your facts line up, your sources are 
verified and there’s fewer risk on misinformation. 

● If you want to use AI to fact check your AI, than go to: 
○ Gemini
○ Perplexity.ai
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How to fact-check AI-content?
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Competitor & content analysis
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Evaluation

Browse.ai

Browse.ai  scrapes your website and those of competitors and monitors both of your 
keywords, structured data, SEO signals,... Free and paid version.

https://www.browse.ai/
http://www.youtube.com/watch?v=BFkgtLywV-Y
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But of course, your trusted tools 
adapted as well

Ahrefs and AWR jumped on the AI bandwagon as well and invested in AI within their 
interfaces. Especially Ahrefs has made some investments for content, SoMe and SEO.
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But of course, your trusted tools 
adapted as well
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But of course, your trusted tools 
adapted as well
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But of course, your trusted tools 
adapted as well

AI-generated stories are a type of dynamically 
updated content created by Bing through Gen 
AI. Bing utilizes this technology to generate 
stories that present concise information 
through text, images, video, and audio.

In AWR you can track the AI-generated stories 
using the Bing Universal search engine: Bing 
Desktop Universal for desktop searches and 
Bing Mobile Universal for mobile search results. 
You can add these search engines for 
monitoring from the Project Settings > Search 
engines section.
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Tool overview
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Tool overview

● Grammarly: https://www.grammarly.com/

● ProWritingAid: https://prowritingaid.com/

● LanguageTool: https://languagetool.org/

● Google Translate: https://translate.google.com/

● DeepL: https://www.deepl.com/

● Microsoft Translator: https://www.microsoft.com/en-us/translator/
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Tool overview

● Jasper: https://www.jasper.ai/

● Frase: https://frase.io/

● Copy.ai: https://www.copy.ai/

● Wordtune: https://www.wordtune.com/

● Semrush: https://www.semrush.com/

● Ahrefs: https://ahrefs.com/

● Parse.ly: https://parse.ly/

● Chartbeat: https://chartbeat.com/
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Find out more:

antsconnect.be

linkedin.com/company/ants-connect

facebook.com/AntsConnect


