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Als digitale marketeer met bakken (internationale) ervaring, zag 

Sam meer A-merken dan je terugvindt op de Meir. Ambitieus en 

hardwerkend. Hij stuurde teams aan in België, Nederland en 

Zwitserland en hield er een brede kijk aan over. Getrouwd, vader 

van één, en baasje van de kantoorhond, Balou!

0497 67 12 48

10 jaar in digitaal
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Sam Stals
Rebeca De Dobbelaer
8 years in digital

Started her career as freelance journalist, PhD in 
Communication Sciences and assistant in statistics and 
digital media at Ghent University. 

Changed the academic fortress for digital marketing and 
worked both in-house and in agencies. 

Specialized in social advertising, content marketing, 
artificial intelligence and customer journey research mixed 
with statistics. 



Online trainings



Some ground rules

● Microphone off

● Camera on

● Questions? Raise your digital hand or just interrupt my talk

● Slides follow after the training



Calendar

● SEO & AI April 1st 2025
● SEA & AI April 3rd 2025

You can follow both sessions or pick the one of your interest. Just check with Kristof.



Trainings in 2025

Training overview

● Feed management (new)
● Collaborative advertising: how brand & retailers advertise together (new)
● Advertising in an omni-channel environment (balancing online & digitale sales) (new)
● Successful employer branding (new)
● Social ads for e-commerce (new)
● Optimization of forms and check-outs for higher conversion rates (new)
● Advanced Google Ads for e-commerce (new)
● Conversion rate optimization essentials (update)
● How price monitoring affects your ad performance (new)



Agenda



Agenda

● Components of SEO & your SEO toolbox
● Traditional SEO content process

○ Step 1: brainstorm
○ Step 2: finding keywords
○ Step 3: selecting your primary keyword
○ Step 4: categorizing the rest of your keywords
○ Step 5: find topical relevant keywords
○ Step 6: processing keywords in your texts
○ Step 7 Interlink & submit your content to Google
○ Step 8 Optimization

● GEO Generative Engine Optimization



Your SEO questions?



Your SEO questions

First name Company Your questions

Should we buy backlinks?

What is GEO? And how can we update 
our website for it?

Are meta descriptions still relevant?

How do I optimize my SEO with AI?



Components of SEO & the toolbox



Tools that come in handy



Keywords

Toolbox

Google Ads Keyword Planner. Free to use, paid for extra data. Gives you a great overview of the 
keywords of your choice and their monthly searches, provides your trends and seasonality and youʼll get 
insights in combinations with your brand.

Keywordtool.io. Gain inspiration from SERP and long-tail keywords to complete your keyword research. 
Free!

https://ads.google.com/home/
http://keywordtool.io


Keywords

Toolbox

Mangools. Free to use, paid for extra data. Gives you insights in relevant keywords and volumes, but also 
shows information about your presence in SERPs and analyses your backlinks.

https://mangools.com/apps


Keywords

Toolbox

Search Analytics for sheets: Google Sheets 
plugin to get all your Google Search Console 
data. Free.

https://workspace.google.com/marketplace/app/search_analytics_for_sheets/1035646374811


Keywords

Toolbox

ChatGPT, Copilot, Gemini and Perplexity are you partners in crime when it comes to exploring 
keywords, and thereʼs even GPTs and Gems built for this specific purpose. 



Keywords - Ask GPTs and Gems about their knowledge

Toolbox

https://docs.google.com/file/d/1AAj3YfahIGz2Ep59q1pzaMpIdbTRL8MC/preview


However, don’t use ChatGPT as fact-based 

AI tool for keyword research!



Copywriting

Toolbox

● ChatGPT/ Gemini /Copilot/ Perplexity
● Headline Pro (for meta titles and meta descriptions)
● Copy.ai (long and short-form copy, SEO signals, FAQs)
● Grammarly (long copy and content gaps)
● Writesonic (finding keywords and long copy)



Evaluation

Toolbox

Google Search Console for optimization, finding the pages where you can improve rankings more easily. 
Also provides you trends and content gaps. Free!

Google Analytics for reporting (shows you how your content pages are actually doing and how large the 
amount of organic web traffic is). Free!

https://search.google.com/search-console/about
https://analytics.google.com/analytics/web/


Evaluation

Toolbox

Browse.ai  for scraping your website and those of 
competitors and monitoring both of your 
keywords. Free and paid version.

Detailed plugin helps you detect SEO signals and 
H titles on your webpage, yet also has attention 
for interlinking. Free!

http://browse.ai
https://detailed.com/extension/


SEO software

Toolbox

Screaming frog : crawl your site like Google does and discover technical issues or semantic troubles 
with your website. Paid tool.

Ahrefs.com Industry standard to follow up your own rankings and those of competitors, discover your 
content gaps,... Paid tool.

Advanced Web Ranking monitors your rankings and clearly shows the impact of your SEO 
improvements. You also have the ability to detect content gaps and to keep an eye on competitors.

https://www.screamingfrog.co.uk/seo-spider/
http://ahrefs.com
https://www.advancedwebranking.com/


Ranking factors



It’s quiz time
A B C

If I spend more money on Google Ads, will Google allow a higher position in the free 
organic results?

yes no depends on your 
budget

Google tracks my search behavior even when I'm browsing incognito? yes no depends on your 
search history

How many text ads can appear at the top of the results page? 2 3 4

When a subject of a ranking blog page changes, what should you do? Update the article Make new article Donʼt change anything

Are there more mobile searches than desktop searches? yes no only in the US

If on average 100 people click, how many clicks will get the first organic result? 43 34 61

What does Google give as advice for duplicate content? Nothing, always 
have unique content

Some copied content 
from other sites is OK

Some copied content 
is OK as long as it is 
translated

Does Google punish (lower rankings) AI-written/assisted content? yes no depends on the topic



https://www.google.com/search?q=yandex+ranking+factors

Yandex ranking factors leaked!



https://www.google.com/search?q=yandex+ranking+factors

Yandex ranking factors leaked!

1. Text relevance
2. Content age and freshness
3. End-user behavior signals
4. Host reliability
5. Some sites get preference (e.g., Wikipedia).
6. Avoid ads
7. Update older content rather than make new pages
8. PageRank and many link-related factors (e.g., age, relevancy, etc.).
9. ….



EEAT

And there’s also



HCU

And another one



The three main elements of traditional SEO

3 main elements have an impact - in general - on how 
you rank in the search engines: 

● Technical foundation
● Superior content 
● Trustworthy authority

Content
(useful and 

helpful)

Technical
(accessible)

Authority
(trustworthy = 

links)

SEO



Traditional SEO content process



Process of SEO content

Step 1: brainstorm

Step 2: finding keywords

Step 3: selecting your primary keyword

Step 4: categorising the rest of your keywords

Step 5 Find topical relevant keywords

Step 6: writing & processing keywords in your texts

Step 7 Interlink & submit your content to Google



15/3/2020. 
Publication 
and adding 
page to GSC

30/3. Internal 
link from another 
important page 
added 27/4. We investigated relevant 

keywords and implemented 
them in the text. Added the page 
again to GSC.

5/5. Internal link from an 
SEO category page.

23/5. Internal link from the 
homepage.



Step 1: Brainstorm



Goal

1. Table of contents for your text 
2. Initial idea of keywords
3. Discover long-tail keywords or FAQs your 

audience is coping with
4. Use AI as a starting point for all of your 

product descriptions / product information



Let’s use some AI for brainstorming



Explore keywords

ChatGPT / Gemini /Copilot / Perplexity I want to write a text about [topic]. I 
want to show off the USPs of this 

product: USP1, USP2] and 
USP3. Can you give me a table of 

contents for an SEO text on this 
topic and provide relevant 

keywords accordingly (volumes as 
well, if available)?



Explore keywords

ChatGPT / Gemini /Copilot / Perplexity



Explore keywords - non-English knowledge

ChatGPT / Gemini /Copilot / Perplexity



Explore keywords

ChatGPT / Gemini /Copilot / Perplexity

● But keep on using Mangools, Answer the 
Public, the Google Ads Keyword Planner 
and keep looking at the SERPs to 
factcheck and to get specific keyword 
volumes (since AI is not accurate in that 
matter and can hallucinate).

● However, the tool is great to get insight on 
longtail keywords.



Explore keywords 

ChatGPT / Gemini /Copilot / Perplexity



Explore keywords 

ChatGPT / Gemini /Copilot / Perplexity

But where do these volumes come 
from? And are they considered 
Belgian data? 



Explore keywords 

ChatGPT / Gemini /Copilot / Perplexity

● No fact-check possible with 
the Google-button in Gemini. 

● However, suggestions to 
fact-check the information 
with trusted SEO tools, just 
like ChatGPT did.



Explore Gemʼs brainstormer

ChatGPT / Gemini /Copilot / Perplexity



Explore Gemʼs brainstormer

ChatGPT / Gemini /Copilot / Perplexity



Explore keywords 

ChatGPT / Gemini /Copilot / Perplexity
 Generate a list of 10 long-tail 
keywords related to <business> that 
are relevant to <persona>, considering 
their search intent and the 
<challenges> they face.



Explore keywords 

ChatGPT / Gemini /Copilot / Perplexity

● This type of prompt focuses more on the 
intentions, needs and issues the audience 
might be coping with.

● Takes into account long-tail keywords, 
besides the traditional short ones.

● Possible to incorporate multiple audiences 
since their needs might differ.



Explore keywords, but make it local

ChatGPT / Gemini /Copilot / Perplexity

Generate a list of 5 location-specific 
keywords <business> should target to 
attract <persona> in its local market.



Explore keywords, but make it local

ChatGPT / Gemini /Copilot / Perplexity



“What are important SEO keywords for  Xˮ

Related important keywords

1. Honeymoon destinations
2. Honeymoon packages
3. Honeymoon hotels
4. Romantic getaways
5. Honeymoon cruises
6. Beach honeymoons
7. Honeymoon ideas
8. All-inclusive honeymoons
9. Budget honeymoons

10. Honeymoon activities



“What are important SEO keywords for  Xˮ

Related important keywords

1. All-inclusive honeymoon packages
2. Honeymoon destination ideas
3. Beach honeymoon destinations
4. Honeymoon resorts
5. Honeymoon trips
6. Romantic honeymoon getaways
7. Honeymoon cruises
8. Luxury honeymoons
9. Honeymoon hotels

10. Affordable honeymoons



“What are related topics for Xˮ

Related topics and long-tail keywords



“What are related topics for Xˮ

You can even ask AI to describe you products for you in 
keywords if you want to…



Find out what your audience is looking for  



Find out what your audience is looking for  



Google Trends, signals & SERP



Social listeners



Pinterest Trends, TikTok search, IG hashtags



Competitor analysis and SEO check

Spyfu



Competitor analysis and SEO check

Spyfu



Competitor analysis and SEO check - ChatGPT & Copilot

Spot gaps with AI

Upload your competitorʼs sitemap(s) into the AI tool of your preference and ask about content thatʼs 
lacking, gaps on certain pages,... to elevate your own SEO web pages. 



Competitor analysis and SEO check - ChatGPT & Copilot

Spot gaps with AI



Competitor analysis and SEO check - Grammarly

Spot gaps with AI



Competitor analysis and SEO check - Grammarly

Spot gaps with AI



What do you associate with your pageʼs topic?

Exercise: Brainstorm about your topic

● Use Answer the Public, the SERP, libraries TikTok, Pinterest) to detect keywords, keyword 
clusters or ideas considering your topic.

● Use AI as an extra to get more input.

List all ideas up in a doc or sheet. Weʼll use it later on. Youʼll get 15mins to brainstorm and do some 
research. Afterwards weʼll share.



Step 2: Finding keywords (KWR)



But the algorithm has an impact as well

Keywords are king

“In other languages, we are not nearly there yet, for example, Hindi. Without structured data, the 
algorithm calculating relevant search results would have to rely more on keyword analysis – the 
old-fashioned way.ˮ

Source: Googleʼs Senior Webmaster Trends Analyst, John Mueller in one of his January 2020 Google Webmaster Hangout Sessions



Applications for keywords

● Market research
○ Rise and fall of products
○ Seasonality: when does a subject peak?

● Brand research
○ Brand Power: what associations are made with brands (and your competitorsʼ brands)

● Funnel content for SEO
○ Inspiration for content according to STDC model
○ Content gaps

● E-commerce
○ Filters. Which attributes are searched for icm product categories

● Advertising
○ Campaign Structure



Market research



And get to know what your audience wants and when

Get insights in changing volumes



And get to know what your audience wants and when

Get insights in changing volumes



Or competitors

Compare with past periods



Get insights in the specificities of the market



Get insights in the specificities of the market



Get insights in the specificities of the market

Take a look: 
https://chatgpt.com/share/67c078d2
4fb8800495822281b50c0715   

https://chatgpt.com/share/67c078d2-4fb8-8004-9582-2281b50c0715
https://chatgpt.com/share/67c078d2-4fb8-8004-9582-2281b50c0715


Brand research



Youʼll get insights in your own brands

When searching for keywords

● Connections of keywords with your brand by your audience: is this logical and complete, are there 
products/services that are lacking,...?

● Keyword connections with other brands (e.g. theyʼre more easily connected to certain keywords 
you also want to invest in).





Use these data for a comparative analysis



Funnel content for SEO



Inspiration for content according to STDC model

● Look for the very generic early-funnel keywords where your audience is clearly still orienting 
towards product and isnʼt even sure about the brand

● Look for more intentional keywords (often the long-tail ones): 
○ Comparisons
○ Prices
○ Brands or specific products
○ …

●  Especially take a look at the keywords with a clear CTA towards buying/becoming a client.



Inspiration for content according to STDC model



Spotting content gaps

● Google needs depth to evaluate relevance
○ Depth in the amount of different pages (cloud of content)
○ Depth in copy

● Depth in copy on main landing pages → lacking in current set-up? This is your chance!



Spotting content gaps

● Google needs depth to evaluate relevance
○ Depth in the amount of different pages (cloud of content)
○ Depth in copy

● Depth in copy on main landing pages → lacking in current set-up? This is your chance!

How?

● Write more about the topic
● Show your expertise
● Quality articles with a variety of keywords & internal links



Map your current content

Spotting content gaps

● Do you have relevant content on your website and social media? 
● Is this content easily accessible? Can the Google bots find it? 
● Is this content convincing? Does it play the right key?



Google Search Console

Analyzing current content



Criteria

Analyzing current content

● Provide interesting content that answers the 
user's questions FAQs.

● The Google algorithm is getting "smarter" in 
understanding what a user is looking for. 

● Less technical tricks, more quality content.
● Longtails become more important (good for 

GEO and EEAT
● Unique content that offers value and stands 

out (no content seen in millions of other 
websites).



But, more importantly, what are you not 

writing about YET?



Map them with Whimsical

Spotting content gaps

● Map topics your competitors are 
focussing on (but you donʼt) in your 
website structure.

● Look at gaps: what are you 
offering, but not talking enough 
about yet? 

● Are there different hooks to one of 
your products / services?



Spotting content gaps



Spotting content gaps



Ahrefs competitive analysis & content gap reports

Spotting content gaps



E-commerce



A KWR helps you pick filters



Advertising



Keywords help you structure your campaigns



Keywords help you structure your campaigns

https://docs.google.com/file/d/1Z-AMGfDcz7rQEAjTkiubZ3whaD5bWsKn/preview


How do we get started?



Some things you might need to know

● Keyword research takes time. Sometimes A 
LOT of time, especially when youʼre a big 
ecommerce company with lots and lots of 
products.

● General rule: 
○ For SEO texts and category pages, you 

get going with the Google Ads Keyword 
Planner

○ Product descriptions or blogs? Use 
extra tools and AI to help you get a 
different angle and find the right 
keywords and structure for your text.



T-shaped keyword research

Exploring 1 keyw
ord = Blog pages

Synonyms, variations, other related keywords = Category pages

Google Ads Keyword Planner

Keyword tools & AI



Broad keyword research



Demo

Google Ads Keyword Planner

Follow along! 

1. Open your Google Ads account & go to Keyword Planner
2. Who doesnʼt have access?



Demo

Google Ads Keyword Planner

Do broad keyword research for 1 page

1. Enter up to closely related 10 keywords 
2. Filter & refine them
3. Add a selection of keywords or all keywords to your “planˮ
4. Now use the option “start with a websiteˮ
5. Add these keywords to the plan too
6. Click “Saved keywordsˮ on the left menu
7. Download the keywords to Google Sheets



Let’s go to Google Ads

● Log in to ads.google.com with your Google account
● Click through or not on your Google Ads account
● In the top right or left menu, click              or  
● and from the drop-down menu choose Keyword Planner

Screen in other language? Change here: https://myaccount.google.com/language )



Let’s go to Google Ads



Enter up to closely 10 related keywords



Or pick your web page



Refine and filter



Select your keywords and add them to your plan



Exercise: Keyword planner

Do broad keyword research for 1 page

Part A Start with Keywords

● Enter up to closely related 10 keywords 
● filter & refine them
● Add a selection of keywords or all keywords to your “planˮ

Part B Start with a website

● Now use the option “start with a websiteˮ
● add these keywords to the plan too



Exercise: Keyword planner

Do broad keyword research for 1 page

Part C

● Click “Saved keywordsˮ on the left menu
● Download the keywords to Google Sheets



Exercise: Keyword planner

Cross-check, does your file look like this? Check the column headings



Narrow keyword research



With keywordtool.io

Exercise: Deep dive into your primary keyword(s)

1 2

3



Exercise: Get the volumes

● Go back to the Google Ads Keyword Planner
● And now choose "View search volume and forecasts"

● Paste your copied keywordtool.io results and retrieve the results.
● Download the Google Sheets (or .csv) historical statistics
● Paste them into your other Google Sheet in the same tab as your other keywords



Exercise: Check your keywords and their traffic



Step 3: Selecting primary keywords



Primary keywords

Your trophee keyword that best describes your page and where you want to rank #1 for.

Important: try to find one or more runner upʼs like synonyms or singular/plural

Fleswarmer = 1000

Flessenwarmer = 720

Flessenverwarmer = 720

flesverwarmer= 720



3 checks for your primary keyword

Check 1 Highest search volume Sort by Avg. Monthly Searches)

Check 2 Is this the most relevant keyword?

Check 3 Can you rank in Googleʼs top 3?



119



120

Ads
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Ads

Organic

Organic
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Ads

Local pack

Organic

Organic
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Ads

Local pack

Organic

Organic

People also ask (PAA)



Out of 100 clicks how much clicks is organic position 1 getting

So we need to rank top 3



Pos 
#1

Pos 
#3



Google it!

● Can I be visible? (too much ads, local results?
● Do I see my competitors?
● No-go:

○ Wikipedia at #1 + definition, translation, other irrelevant (non-competing) sites
○ You want to rank a product page but see mostly blog pages



And highlight synonyms and close variants

Highlight your primary keywords



Exercise: Find your primary keyword

● Go find your primary keyword and close variants. Make a selection of the main word(s) you page 
should be focusing on / optimized on.

● Google them to see whether or not youʼre on the right track Visibility? Competitors?



Step 4: Categorizing keywords



Why categorize keywords

Why categorize?

● Extra input to write about on your page
● Get an idea of what people are searching for on your topic

How?

● Add 2 columns to your keyword sheet
● Categorize your words as best as possible in different clusters



Categorization

● You can use the brainstorm technique from step 1 again
○ Use AI if you want a table of content for your SEO text
○ Or if youʼre looking for structure in your keywords and data

● Better if you yourself categorize your keywords manually 
● Think of H2 and H3 headings



Use column B and C to do the categorization
1

2



Exercise: Categorize your keywords

● Make your own categorizations and subcategories. 
● Define possible H2 and H3 titles.



Step 5: Find topical relevant keywords



Let’s say you’re an expert in X, what words would you 
certainly use?

● Semantically relevant keywords
● Your goal is not to rank for these keywords
● But to show youʼre an expert
● Use them throughout your text

Politics, Finance, Health, and any industries where a user could potentially lose money or his/her health 
= YMYL SEO



Google Image Search



https://www.seobility.net/en/tf-idf-keyword-tool/ 

TF*IDF

● Enter all of your competitors.
● What kind of keywords do they rank on 

that youʼre not focusing on yet?



Exercise: Find topical relevant keywords

● Google Image Search your keywords
● Use the TFIDF tool to look at your competitors
● Make a list of your findings and opportunities for improvement



Step 6: Process keywords in your texts



Primary Keyword(s) Close variations + 
Synonyms

Secondary keywords 
(from your categorisation)

Technicalities

example SEO copywriting SEO copy, SEO text SEO copywriting training, 
SEO copywriting in 
french, ...

Meta title (high prior) V (v) Max 60 chars
Start with keyword

URL V

Meta description (low prior) V V Max 155 chars/ No impact 
on SEO.

Heading 1 (high prior) V

First paragraph (high prior) V

Heading 2 & 3 V

Heading 2 & 3 paragraphs V

Throughout the text  (high prior) V V

Images & captions (low prior) V V filename, caption, 
surrounding text, alt-tag

Anchor text (links) on other pages 
VERY high prior)

V V



Try to be smart about it, and implement your most important keywords in 
your meta title

Primary keyword



142

Synonyms

Seo copywriting

<img alt=”seo-copywriting” />

First paragraph + 
throughout the text 

- Variations
- Synonyms
- Singular/Plural

Alt-tag (literally)

SEO texts for humans & machines H1 = most important synonym 

Copywriter for search engines



Seo copywriter

Heading + text
Training SEO copywriting

Creative SEO copywriting Heading + text

143

Secondary keywords



With the help of Writesonic

Categorization



With the help of Writesonic

Don’t forget your AI toolbox

● Upload a text, file or link and let the AI 
evaluate your copy.

● Add your basic settings (country and content 
type).

● Fill in your keywords.



With the help of Writesonic

Don’t forget your AI toolbox



With the help of Writesonic

Don’t forget your AI toolbox



With the help of Writesonic

Don’t forget your AI toolbox



With the help of Writesonic

Don’t forget your AI toolbox



With the help of Writesonic

Don’t forget your AI toolbox



Header optimization

Don’t forget your AI toolbox
Optimize the header tags H1, H2, H3 
for WEBPAGE. Include primary and 
secondary keywords KEYWORDS] in 

these headers while ensuring they 
accurately describe the section content 

and maintain a logical hierarchy.



Header optimization

Don’t forget your AI toolbox



Header optimization

Don’t forget your AI toolbox
Write an SEO-friendly headline and 
subheadings for a blog post about 
how <business>'s <USP> solves 
<persona>'s specific <challenges>.



Header optimization

Don’t forget your AI toolbox

● Ask for keywords or provide 
primary and secondary 
keywords yourself if you want 
headers to be completely 
SEO-proof.

● Skip the CAPITALS.



Perfect for generation SEO signals (title, meta descriptions, H1, H2,...)

Don’t forget your AI toolbox



Meta description writing

Don’t forget your AI toolbox

Write a compelling meta description for 
WEBPAGE] that includes the primary keyword 
PRIMARY KEYWORD] and secondary keywords 
SECONDARY KEYWORDS. The description 
should be under 160 characters, engaging, and 
summarize the page content effectively.



Meta description writing

Don’t forget your AI toolbox



Meta description writing

Don’t forget your AI toolbox
Write a compelling meta description for 
<business>'s homepage, highlighting <USP> 
and targeting <persona>'s interests and pain 
points.



Meta description writing

Don’t forget your AI toolbox



Meta description writing

Don’t forget your AI toolbox



Step 7: Interlink and submit your content



Tell Google about it via the Search Console



Important: link from other pages to your updated/new web 
page

Use your primary keywords and clickable anchor texts. 



Do this search site:antsconnect.be in url:"primary keyword"

5 facts about links

● Correct anchor text
○ Avoid "read more" as much as possible, but rather "about our children's camps"

● Interlink
○ Place links between pages where relevant

● Place
○ Links in the text outweigh links in the navigation

● Real links 
○ Only real links count

● Home page
○ Use your strongest page to create links to other pages from here



Where do you get these links? 

Golden grail to the left:

● Major news websites HLN, Nieuwsblad, De Standaard, ...)
● Government websites (e.g. city websites, antwerpen.be, mechelen.be, ...)
● Academic websites (all colleges, research institutes and universities)
● All relevant sector websites (e.g. bouwunie if you work in construction)

And of course: thereʼs many opportunities on your own website.



Develop an internal linking strategy

ChatGPT / Gemini /Copilot / Perplexity Develop an internal linking strategy for 
WEBSITE. Identify key pages KEY PAGES] and 
suggest relevant internal links with appropriate 
anchor text using keywords KEYWORDS. Aim 
to improve user experience and site navigation.



Develop an internal linking strategy

ChatGPT / Gemini /Copilot / Perplexity



Develop an internal linking strategy

ChatGPT / Gemini /Copilot / Perplexity



Step 8: Optimization



With Google Search Console



171

Evaluation, via GSC
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Activate 4 filters, 4 metrics
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Filter queries between position 11 & 20

2

3

1
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Look for keywords that are a) relevant and b) have a lot of impressions

Sort now by position low to high



GEO: Generative Engine Optimization



What is GEO?



What’s in a name?

AGI?

RAG? 

GEO?AIO?

LMO?





Search behavior is changing

What’s going to happen?



Search behavior is changing

What’s going to happen?



Google is toying with AIO (AI overviews)



Future-proof SEO in 2025



AI SEO or GEO

AI search engines consist of two elements:

1. LLMʼs (the language model behind the AI

2. AI Engines that retrieve sources, content, documents, information (from books, web pages, other 
sources) 



LLM’s aren’t the future



Because LLM often goes wrong



Because LLM often goes wrong



So we need AI to pick our websites as source for their 
engines

Google SEO AI SEO

Ranking factors:
● Meta title
● Header 1 
● Search intent
● Domain authority
● …

● Try to influence the language model 
LLM

● Influence and manipulate the 
documents database.



How do you influence the language models?

Make sure you appear on the right places and in the 
right manner on the internet. Make sure your brand 
is visible on: 

● Review websites
● Platforms (such as social media, communities, 

market places,...)
● Media 

This entails youʼre building and investing in your 
brand in a real and authentic way.



How do you manipulate the AI engines?

1. Requirement: you need web pages that are correctly crawled (hello javascript) and need to be 
indexed properly.

2. Pieces of information from websites on BING/GOOGLE make sure you get an answer (the SERP.

3. Structured data contains small bits of information, focused on the type of content of your pages. 

Conclusion: unique content will make the difference. Make sure your web pages are new, brand-proof 
and donʼt contain information that can be found on at least 1000 different places on the web.



This is called information gain and forms AI SEO or GEO



How much traffic do you already have from AI engines 
atm?



AI SEO : focus areas



Google’s popularity



Hey Google, 

Hey Gemini



ChatGPT Search



ChatGPT Search



Google’s market share in October 2024



Bing, Bing, Bing



Bing & Google





Optimize your CTR





Big brands



Big brands will win

Brand with big brand authority: 

● Branded traffic: 
○ Check kwfinder.com on your brand and 

the generic terminology you want to be 
associated with. 

● Engagement rate socials 



Is my product associated with my brand?



Google is the go-to tool to take me to any place on the world wide web

Branded 



Writing all of your SEO copy with AI? 
The Helpful Content Update & EEAT will win!



Core updates

August 2024



Helpful content update



Helpful content guidelines 

https://developers.google.com/search/docs/fundamentals/creating-helpful-content 

https://developers.google.com/search/docs/fundamentals/creating-helpful-content


Information gain measures how much of your content is unique content 

Write all of your content with the help of AI?



Information gain measures how much of your content is unique content 

Write all of your content with the help of AI?



Information gain measures how much of your content is unique content 

Write all of your content with the help of AI?



Way of working?

● Step 1: add internal links with relevant recipes (e.g. 10 internal links to 15 different recipes). 
● Step 2: create a list with basic recipes ‘just of youʼ on the grid of the page. 
● Step 3 



Make pages more helpful with the help of traditional SEO

Helpful conversion

Examples of content thatʼs more helpful in this specific case: 

● “Voor jou geselecteerdˮ
● “Advies op maatˮ
● “Populair bij de andere lezersˮ
● “Populairste receptenˮ
● “Deze recepten moet je geproefd hebbenˮ
● “Alternatieve receptenˮ
● “Gerelateerde artikelsˮ
● “Tips & Tricksˮ

Or make room to dedicate a full page or direct people to a specific part of the website thatʼs more 
relevant : “Meer hulp nodig? ,ˮ “Zoek je misschien … ,ˮ “Interesse in …ˮ

https://developers.google.com/search/docs/fundamentals/creating-helpful-content 

https://developers.google.com/search/docs/fundamentals/creating-helpful-content


Bol.com tuinmeubelen

Traditional SEO and new AI SEO
https://www.bol.com/be/nl/l/tuinmeubelen/12975/ 

https://www.bol.com/be/nl/l/tuinmeubelen/12975/


Traditional SEO and new AI SEO



Option A

Traditional SEO and new AI SEO



Option B

Traditional SEO and new AI SEO





Blue links remain important



The basic SEO checklist

1. URL **
2. Meta title *****
3. Meta description * (focus op CTR

4. Header tags ***
5. Interne links ****



Recent updates for GEO



Use case : Sodexo rebranding to Pluxee

GEO AI tool: share of voice & mention tracking (Trackerly.ai)



GEO: for which AI Engines? 



Share Of Voice over time



Analytics: mentions over time





AI Overviews are officially launching in Europe



Available in Belgium for English since end of March!

01/03/2025 : AIO in Germany and Switzerland





Questions?



Find out more:
ants.agency

linkedin.com/company/ants-agency

facebook.com/Ants.agency
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Thanks!


